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New E-Textbook Proposal Form

The University of Ghana intends to support lecturers and researchers to author electronic textbooks across the disciplinary areas for teaching and research in the university. The aim is to publish new and innovative research and practical African content that meets the needs of researchers, students, educators and practitioners. The project is being funded by the Danish International Development Agency (DANIDA) through the Building Stronger Universities Programme (Phase III).
Authors intending to submit a proposal are required to read the Guidelines for Writing E-Textbook and sign a consent form [in this proposal] that upon acceptance of their proposal, they understand and will adhere to the requirements of the guidelines. 

Once your proposal is received, it will be acknowledged, and detailed feedback provided within the specified period. Thank you for your interest in publishing with University of Ghana
DEADLINE

E-textbook Proposal Submission Deadline: 17th August 2018
BASIC INFORMATION
Author/Name(s):
Academic unit:
Contact phone number:
Email address:
ABOUT THE BOOK
A. Title/Subtitle
B. Synopsis/Summary 
Please provide a succinct summary of your work (150 words max)
C. Full book Description
Please provide a full description of your work including the purpose. Please take into consideration why a new publication on this topic is needed at this time and how your work is designed to meet the need. What new contribution does the publication make to the field? (250-500 words)
D. Subject / Topic Description
Please tell us about the topic of the book. This could include new topics in the field or an overview of the subject that the book focuses on. 
E. Discipline and sub discipline

Please state the specific or related discipline of your proposed book. Examples: Economics/Labor Economics; Psychology/Educational Psychology; Business/Leadership; Sociology/Applied Sociology.
F. Keywords
Please also list 5 Keywords that best describe your book. 
Examples: Entrepreneurship; Derivatives; Public Finance; Environmental Policy
G. Anticipated Length and Number of Chapters

Anticipated number of pages, using A4 size page (all round border of 1inch/2.54 cm)

Number of Chapters and Number of Pages (not less than 120 pages)

H. Estimated Number of Illustrations

Number of Tables | Figures | Exhibits |Images/Photos

I. Structure and African Context

The e-textbook should be divided into chapters and each chapter should have a case on Africa to illustrate the issues discussed in the chapter. Thus, illustrations and cases should be 70% African and 30% for the rest of the world. The e-textbook should be put in this format. Author should describe how they tend to incorporate 70% of African content through mini-cases, contextual examples, statistics, policies and other relevant information. 
J. Table of Contents 
Please attach or include a table of contents, along with an outline of each chapter or contribution. For an edited book/handbook, please provide a list of possible/probable contributors along with their affiliation. 
K. Estimated Draft Delivery Date
How far are you in the development of the manuscript? How many months do you need to complete the manuscript? 
L. Sample Content 
Please include any sample chapters, or draft manuscript (if available) as an appendix.
M.  Additional Features
Do you plan on including any additional features in the book? Let us know. These might include slides, questions and sample answer companion for teaching, teaching videos, ancillary web materials etc. Author(s) should note that each e-textbook should have its accompanying chapter slides to support teaching and learning. 
MARKET AND COMPETITION

N. Audience
Please define your audience by highlighting the appropriate boxes below. Please be realistic – no book will appeal to all markets.
□ Academic Researcher

□ Undergraduate Student

□ Postgraduate Student

□ MBA/Executive Education

□ Practitioner

□ Other (please specify)
Why will your proposal appeal to your chosen audience(s)?

If you believe there to be a strong student market for your book, please specify how they might use the book (core adoption, reading list, library reference etc) and provide full and comprehensive course details. 

O. Unique Sales Points 
Please list at least three unique selling points (USP). A USP is a compelling reason for why a customer should buy your book instead of a similar book. Ideally, each point will show how a key feature (e.g., 20 new case studies) leads to a customer benefit (e.g., fast and reliable diagnosis). 
P. Competing Titles
Please list three or more related or competing titles. How does the proposed publication differ from and go beyond each of them? 
REVIEW
The University of Ghana will peer review all submitted manuscripts. Please provide the names and email addresses of at least three reviewers who might be willing to provide a detailed and unbiased opinion of the proposal. Please note that we also have an extensive reviewer database and so may or may not follow up on personal suggestions. 
MARKETING AND SALES
In order to get the very best from our books, we encourage close collaboration between our editorial/marketing team and our authors to maximize a book’s viability and sales. Please provide any detail on the following (where applicable):
i. Speaking engagements – will you be speaking on the topic of your book, or on a related topic at any industry or academic teaching or training programmes?

ii. Are you a member or affiliated with a professional or academic organization, whose membership might be interested in your Work?

iii. Do you regularly work or engage with the media on the topic or a related topic of your work?

iv. Do you have your own communities/followers with whom you regularly engage? These could include social media, a regular blog or a personal/business website through which you can communicate news of the book.

v. Beyond UG, are there possibilities for bulk purchases of your book, either through courses taught in other universities, conferences you are involved with or businesses that you are affiliated with? Where possible, will you wish to buy copies of the book? We can provide special discounts for author sales and bulk sales.
PROFILE OF AUTHOR(S)
Q. Author Biography
Provide brief profile of each of the author(s) or editor(s). It should not be more than 150 words per an author/editor.

Please also attach an up to date CV of not more than 2 pages highlighting experience in writing, editing journals, teaching and researching on the relevant research topic. 

Previous Relevant Publications
Author(s) should include current post, other publications of which the author is an editor, academic honours, fellowships, etc.
Please list your previous published books, including publisher and any sales detail available. 
Consent Form for Submitting Proposal

A. List of Authors/Editors

I have read the Guidelines for Writing E-Textbook and sign this consent form that upon acceptance of their proposal they understand and will adhere to the requirements of the guidelines, participation in e-textbook writing development workshops, and other e-textbook writing grant modalities. 
	Title
	Name  | Signature | Date

	Name of Lead Author/Editor 1
	

	Name of 

Co-Author/Editor 
	

	Name of 

Co-Author/Editor
	

	Name of 

Co-Author/Editor
	

	Name of 

Co-Author/Editor
	

	Name of 

Co-Author/Editor
	

	Name of 

Co-Author/Editor
	


B. Provide the Name and Contact Details of the Corresponding Author/editor
…………………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………………

Kindly sign here: ……………………………………… to confirm that you have read the E-textbook Guidelines and you are completing this proposal form incognisance of the requirements of the guidelines.

SUBMISSION
Completed book proposal forms, together with any supporting material, e.g. your CV or a sample chapter, should be submitted in both electronic and printed copies to ORID, addressed to the BSU III Project Coordinator and by email at bsu3@staff.ug.edu.gh.
 For enquiries, contact the following: 
Commissioning Editor (not submission):

Prof. Richard Boateng, University of Ghana [richboateng@ug.edu.gh] 
Project Management:

Pre-& Post Award Services, ORID, University of Ghana [orid-ppa@ug.edu.gh]
Telephone: 0303930436 | IP: 2713/4811 (Internal Use Only) 
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